
Brand Guide



Introduction
The Chamber’s Brand Guide outlines
consistent rules for using the logo and
graphic elements of the brand. These
rules apply to all advertising and
promotional materials, regardless of
their source of funding. Adherence to
this Brand Guide is mandatory,
therefore you accept responsibility for
producing ads, promotional material
and all communications in accordance
with these rules.

Please use this manual to guide your
branding activities to ensure proper
brand respresentation and consistency.
Forward all final communication pieces
and any direct questions to the
Marketing Department via email to: 
communications@southeastalbertachamber.ca.

It is critical that we are consistent in
our communications. With consistency
comes familiarity; with familiarity
comes confidence and trust.





Ideal for Dark Backgrounds

Main Logo
Ideal for Light Backgrounds



Alternative Logo
Ideal for Light Backgrounds

Ideal for Dark Backgrounds





Logo Rules
Below are some examples of common
misuses of the logo. Please be sure to
use the approved digital artwork and

do not recreate or change it in any way.

Minimum size for
logo is 1.25”

DO NOT ALTER THE TYPE FACE OR
PROPORTIONS OF THE NAME.

DO NOT REARRANGE THE
ELEMENTS OF THE LOGO.

DO NOT TILT OR
SHIFT THE LOGO.

DO NOT CHANGE THE
COLOUR OF THE LOGO.

DO NOT ALTER PROPORTIONS
OR CHANGE THE SYMBOL.

DO NOT ADD ELEMENTS TO
THE LOGO.
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